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Concise yet comprehensive, this practical guide coversthe critical role of the
account planner in advertising. The new edition of Advertising Account Planning
features several new topics as well as degper content in existing areas based on
feedback from students, instructors and practitioners.
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Editorial Review

Review

"Thisis one of the most comprehensive textbooks on advertising account planning currently available.
Kelley and Jugenheimer do an excellent job of taking readers through the history of planning, itsrolein
advertising campaigns, and the specifics of segmentation, positioning, and developing insights. A must-have
for al present and future advertising practitioners." --Harsha Gangadharbatla, University of Colorado

"With its accessible format, real-world examples, and logical and thorough presentation of the process,
Advertising Account Planning is the go-to guide for both students and practitioners in account planning,
consumer behavior, and campaign development." --Lisa C. Troy, Texas A&M University

About the Author

Larry Kelley is a Professor of Advertising at the Jack J. Valenti School of Communication at the University
of Houston, USA.. He teaches advertising media planning, advertising account planning, and prinicples of
advertising, among other classes. He has authored or co-authored 7 books.

Donald W. Jugenheimer is an author, researcher, consultant and educator. His speciaties are communication,
advertising and media management, media economics and advertising media. He has authord or co-authored
20 books.

Users Review
From reader reviews:
Cheryl Dawkins:

Book isto be different per grade. Book for children until adult are different content. To be sure that book is
very important for people. The book Advertising Account Planning: Planning and Managing an IMC
Campaign seemed to be making you to know about other understanding and of course you can take more
information. It is very advantages for you. The e-book Advertising Account Planning: Planning and
Managing an IMC Campaign is not only giving you much more new information but also for being your
friend when you feel bored. Y ou can spend your own personal spend time to read your book. Try to make
rel ationship together with the book Advertising Account Planning: Planning and Managing an IMC
Campaign. Y ou never feel lose out for everything if you read some books.

Susan Burroughs:

Reading a guide can be one of alot of pastime that everyone in the world enjoys. Do you like reading book
consequently. There are alot of reasons why people loveit. First reading a e-book will give you alot of new
information. When you read a guide you will get new information mainly because book is one of several
ways to share the information or maybe their idea. Second, looking at a book will make you more
imaginative. When you looking at a book especialy fictional works book the author will bring one to
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imagine the story how the personas do it anything. Third, it is possible to share your knowledge to other
people. When you read this Advertising Account Planning: Planning and Managing an IMC Campaign, you
can tells your family, friends and also soon about yours e-book. Y our knowledge can inspire the others,
make them reading a guide.

Bryan Jones:

Advertising Account Planning: Planning and Managing an IMC Campaign can be one of your beginner
books that are good idea. All of us recommend that straight away because this book has good vocabulary that
could increase your knowledge in terminology, easy to understand, bit entertaining but still delivering the
information. The copy writer giving his’her effort to place every word into pleasure arrangement in writing
Advertising Account Planning: Planning and Managing an IMC Campaign nevertheless doesn't forget the
main level, giving the reader the hottest in addition to based confirm resource facts that maybe you can be
certainly one of it. This great information could drawn you into fresh stage of crucia pondering.

Virgil Santamaria:

On this erawhich is the greater person or who has ability to do something more are more treasured than
other. Do you want to become among it? It is just simple way to have that. What you should do is just
spending your time very little but quite enough to experience alook at some books. One of many booksin
the top list in your reading list is Advertising Account Planning: Planning and Managing an IMC Campaign.
This book that is qualified as The Hungry Inclines can get you closer in turning into precious person. By
looking right up and review this publication you can get many advantages.
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