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While Hollywood executives spend millions of dollars making movies, even
more money is poured into selling those films to the public. In the second edition
of his comprehensive guidebook, Marketing to Moviegoers, veteran film and TV
journalist Robert Marich plumbs the depths of the strategies and tactics used by
studios to market their films to consumers. Packed with real life examples and
useful data, this new edition blends practical, up-to-date information with theory
to clearly explain all aspects of promoting motion pictures.

Marketing to Moviegoers:. A Handbook of Srategies and Tactics takes
readers carefully through all of the key components of film marketing. From
creative strategy, market research, and advertising to publicity, product
placement, and distribution to theaters, Marich's book covers everything film
professionals need to know to mount a successful marketing campaign. Each
chapter contains a wealth of useful information—including the historical
background of the business, sample market research documents and advertising
budgets, comments from successful industry insiders, and over thirty-five
tables—and offersintriguing insight into the strategies of modern promotion.

Most other film marketing books focus mainly on marketing by
independent distributors, but Marich specifically outlines the marketing methods
of the six major Hollywood studios, which are notoriously secretive about these
methods, while also detailing the marketing plans of the independent and foreign
film sectors. In addition, he examines in depth the effectiveness of both new and
old media, especialy the ways in which the advent of the Internet has both
helped and hindered the movie marketing process.

While many books have been written on the busi ness-to-business aspect
of film promotion, Marich's volume is one of the few that focuses on the methods
used to sell motion pictures to those who truly make or break afilm's
success—the public.

This essential reference contains detailed examples, more than twenty
illustrations, and a comprehensive glossary of marketing terms. A highly
navigable handbook that breaks down a complicated process into manageable
strategiesin an easy-to-read style, Marketing to Moviegoersisamust for all film
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While Hollywood executives spend millions of dollars making movies, even more money is poured into
selling those films to the public. In the second edition of his comprehensive guidebook, Marketing to
Moviegoers, veteran film and TV journalist Robert Marich plumbs the depths of the strategies and tactics
used by studios to market their films to consumers. Packed with real life examples and useful data, this new
edition blends practical, up-to-date information with theory to clearly explain all aspects of promoting
motion pictures.

Marketing to Moviegoers: A Handbook of Strategies and Tactics takes readers carefully through all
of the key components of film marketing. From creative strategy, market research, and advertising to
publicity, product placement, and distribution to theaters, Marich's book covers everything film professionals
need to know to mount a successful marketing campaign. Each chapter contains awealth of useful
information—including the historical background of the business, sample market research documents and
advertising budgets, comments from successful industry insiders, and over thirty-five tables—and offers
intriguing insight into the strategies of modern promotion.

Most other film marketing books focus mainly on marketing by independent distributors, but Marich
specifically outlines the marketing methods of the six major Hollywood studios, which are notoriously
secretive about these methods, while aso detailing the marketing plans of the independent and foreign film
sectors. In addition, he examines in depth the effectiveness of both new and old media, especially the waysin
which the advent of the Internet has both helped and hindered the movie marketing process.

While many books have been written on the business-to-business aspect of film promotion, Marich's
volume is one of the few that focuses on the methods used to sell motion pictures to those who truly make or
break afilm's success—the public.

This essentia reference contains detailed examples, more than twenty illustrations, and a
comprehensive glossary of marketing terms. A highly navigable handbook that breaks down a complicated
process into manageable strategies in an easy-to-read style, Marketing to Moviegoersisamust for al film
professionals and filmmaking students.
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Editorial Review
Review

"Marketing to Moviegoers provides a cogent and extremely pragmatic discussion of studio marketing
practices."—Denise Mann, UCLA Producers Program

"Thisisan excellently written, deeply researched manual that every filmmaker should read. Robert Marich
knows his subject matter and he knows how to drill down deep."—Tim Adler, author of The Producers:
Money, Movies and Who Really Calls the Shots

"A great book, amust-read for all ambitious filmmakers'- Bruno Chatelin, filmfestivals.com
About the Author

Robert Marich isabusinessjournalist and analyst with twenty-five years of experience covering film and
media. He has held senior editorial jobs at media researcher Kagan Research, Variety Deal Memo film
business newsletter, daily trade newspaper Hollywood Reporter, Investor's Business Daily, Television Week
and Advertising Age. His freelance articles have appeared in London-based Screen International, the
business section of the Los Angeles Times, Emmy magazine, and Forbes.

Users Review
From reader reviews:
L ourdes Williams:

In this 21st century, people become competitive in each way. By being competitive now, people have do
something to make these survives, being in the middle of the particular crowded place and notice by simply
surrounding. One thing that at times many people have underestimated the idea for awhile isreading. That's
why, by reading a e-book your ahility to survive boost then having chance to stand up than other is high. For
yourself who want to start reading some sort of book, we give you this particular Marketing to Moviegoers:
A Handbook of Strategies and Tactics, Second Edition book as nice and daily reading publication. Why,
because this book is more than just a book.

Alice Black:

Do you considered one of people who can't read gratifying if the sentence chained within the straightway,
hold on guys thiskind of aren't like that. This Marketing to Moviegoers: A Handbook of Strategies and
Tactics, Second Edition book is readable simply by you who hate those perfect word style. Y ou will find the
details here are arrange for enjoyable reading experience without leaving possibly decrease the knowledge
that want to provide to you. The writer regarding Marketing to Moviegoers: A Handbook of Strategies and
Tactics, Second Edition content conveys thinking easily to understand by many individuals. The printed and
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e-book are not different in the information but it just different such asit. So, do you nonetheless thinking
Marketing to Moviegoers. A Handbook of Strategies and Tactics, Second Edition is not loveable to be your
top collection reading book?

Nor man Fuentes:

Hey guys, do you really wants to finds a new book to learn? May be the book with the headline Marketing to
Moviegoers: A Handbook of Strategies and Tactics, Second Edition suitable to you? The book was written
by popular writer in this era. The actual book untitled Marketing to Moviegoers: A Handbook of Strategies
and Tactics, Second Editionis the main one of several books which everyone read now. This particular book
was inspired a number of people in the world. When you read this e-book you will enter the new dimensions
that you ever know prior to. The author explained their concept in the simple way, consequently al of people
can easily to comprehend the core of this book. This book will give you awide range of information about
thisworld now. In order to see the represented of the world with this book.

James Sirois:

Y ou can spend your free time to learn this book this book. This Marketing to Moviegoers: A Handbook of
Strategies and Tactics, Second Edition is simple to create you can read it in the recreation area, in the beach,
train and also soon. If you did not get much space to bring typically the printed book, you can buy the e-
book. It ismake you simpler to read it. Y ou can save typically the book in your smart phone. So there are a
lot of benefits that you will get when you buy this book.
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